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Rating Outlook
 

A- Stable 

Rating Outlook
 

AAA Stable 

Rating Outlook
 

BBB+ Stable 

Rating
 

axA+ (Asean) 

Muang Thai Life Assurance
The Company for Forward Thinking People

เมืองไทย 
กรุป โฮลด้ิง

75.00%

อื่นๆ
0.01%

เอจิเอิส
24.99%

Financial Highlight 

(� �����	 12 �.�. 57)     

(� �����	 5 �.�. 57)      

Credit Ratings 

Calendar & Events 
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uang Thai Life Assurance (MTL) 

Forward Thinking People                                                     
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MTL Service & Touch Point 
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